IN THE UNITED STATES DISTRICT COURT 
FOR THE DISTRICT OF MINNESOTA 


Carlson Worldwide Marketing, Inc., a 

Delaware corporation, 

Plaintiff, 

vs. 

IC Group LP, a Canadian corporation, and 
Kimberly-Clark Corp., a Delaware 
corporation, 

Defendants. 


Civil Action No.: 

Complaint for Patent Infringement 
Jury Trial Demanded 


COMPLAINT 

Plaintiff CARLSON WORLDWIDE MARKETING, INC. ("CARLSON") for its 
complaint against Defendants IC GROUP LP and KIMBERLY-CLARK 
CORPORATION and (collectively "DEFENDANTS"), state and allege as follows: 

NATURE OF THE ACTION 

1 . This is an action for willful patent infringement arising under the patent 
laws of the United States, including 35 U.S.C. §§ 271 and 281-285, amongst others. 

2, Plaintiff CARLSON WORLDWIDE MARKETING, INC. is the owner, by 
assignment, of all right, title and interest in United States Patent No. 6,039,244 (the "'244 
Patent") entitled "Method of Building Up a Data Bank Containing Customer Data and/or for 
the Organization of a Rebate or Coupon System." A true and correct copy of the '244 Patent 
is attached as Exhibit A. 
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[57] ABSTRACT 

The invention relates to a method of building up a data bank 
containing customer data and/or for the organization of a 
rebate or coupon system. Furthermore, the invention relates 
to the use of such a method and also to computerized tills 
usable in the context of the method, to printed till receipts, 
printed invoices, printed entry cards, product packages, 
product labels and product tags. Finally, the invention also 
relates to an apparatus for the production of the said product 
packages, product labels and product tags. In the context of 
the invention products to be sold to customers, or records 
handed out to the customers on purchase of products or 
services, are respectively provided with an individual code 
and the code is transmitted by (he customer, after purchase 
of the product or of the service, together with data charac- 
terizing the respective customer to a data collecting station 
via a communication network, in particular via the Internet 
or via a telephone network, with the data collecting station 
being laid out to at least store the data characterizing the 
respective customer. 

3 Claims, 2 Drawing Sheets 
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METHOD OF BUILDING UP A DATA BANK 
CONTAINING CUSTOMER DATA AND/OR 
FOR THE ORGANIZATION OF A REBATE 
OR COUPON SYSTEM 

BACKGROUND OF THE INVENTION 
The invention relates to a method of building up a data 
bank containing customer data and/or for the organisation of 
a rebate or coupon system. Furthermore, the invention 
relates to the use of such a method and also to computerised 
tills usable in the context of the method, to printed till 
receipts, printed invoices, printed entry cards, product 
packages, product labels and product tags. Finally, the 
invention also relates to an apparatus for manufacturing the 
said product packages, product labels and product tags. 

it is desirable for those offering products and/or services, 
in particular for the manufacturers of proprietary products, 
to make the sale of the product and/or services offered more 
attractive, to achieve the greatest possible customer loyalty 
and finally also to be able to enter directly into contact with 
the respective customer in order in this way to obtain 
knowledge of their purchasing behaviour. The latter in turn 
makes it possible to adapt the particular marketing strategy 
being pursued as well as possible to the respectively pre- 
vailing situation. 

In order to achieve the above named goals, complicated 
rebate systems are frequently offered in accordance with the 
prior art, or competitions are organised, with the high 
organisational and technical administrative cost being dis- 
advantageous in each case. 

SUMMARY OF THE INVENTION 
The invention is based on the object of making available 
a system by means of which the manufacturers and offerees 


transmission enables him to participate in a bonus program 
or in a competition. 

The method of the invention can be realised in an 
extremely economical manner because it is possible, without 
substantial technical cost or complexity, to provide the 
product packages for example, which must in any case be 
printed, with an additional code, or to apply a code to a 
record which must, in any event, be printed. Furthermore, in 
accordance with the invention, it is no longer necessary, in 
comparison to customary competitions or rebate systems, to 
send data or addresses via the postal route, since the transfer 
of the code and also of the data characterising the particular 
customer takes place via an electronic communication 
network, in particular via Internet or a telephone network. 
This type of data transfer is associated with a substantially 
lower administrative cost and complexity for the receiver of 
the data and also with less cost and complexity for the 
customer transmitting the data. 

The system of the invention can be used particularly 
advantageously when the data transmission is handled via 
the Internet. In this case, the customer can collect points or 
"miles" in a unitary system when purchasing products or 
services of the most diverse offerees participating in the 
system of the invention, independent of the offerees, through 
the transmission of the respective code. These points or 
miles can then be cashed in in different ways to the advan- 
tage of the customer. Thus, it is for example conceivable to 
operate "Internet shopping" with these points, to change the 
collected points into e-cash, to purchase rights of use of 
specific Internet services with the collected points, or to 
participate in exclusive competitions, with the entitlement to 
participate being bought by the cashing in of a specific 
number of the collected points. 

In addition to these advantages, which are clear to the 


of products and/or services have the opportunity, with little 35 customer, the participation in the system of the invention is 

! 1 — : '- - c — — — ' — also of great interest to those offering products and services, 

in particular for those selling or offering proprietary articles, 
because the granting of a specific number of points to a 
purchased product or to a purchased service makes the 
purchase of this product or of this service more attractive to 
the customer in comparison to those of competing offerees. 
The offeree of products or services with which collectable 
points are associated in the context of the system of the 
invention can thus count on increased sale of his products or 
services by participating in the system of the invention. 

When practising the method of the invention, the code 
handed out with the product or with the service serves to 
show that the customer has actually purchased the relevant 
product or the relevant service, i.e. the customer shows 
through knowledge of the code that a corresponding pur- 
chase has been made. 

In order to avoid misuse of the system of the invention, it 
is sensible to store the code before the purchase or of the 
service and without the participation of the customer in the 
reference memory associated with the data collecting 
station, to compare the code transmitted by the customer, 
after the transmission of the code by the customer to the data 
collecting station, with the code previously stored in the 
reference memory and finally only to take account of those 
transmitted codes which were already previously stored in 
the reference memory. 

The procedure explained above ensures that only those 
codes are taken into account as valid codes which have also 
actually been handed out to customers together with an 
acquired product or service. 

It is of particular advantage when additional information 
relating to the product or to the service is stored in the data 


economic cost or complexity, of making the sale of their 
products and/or services more attractive, of achieving the 
largest possible customer loyalty and, through knowledge of 
the customer-specific data, of entering directly into contact 
with customers and to flexibly select corresponding market- ^ 
ing strategies. 

In accordance with the invention this object is satisfied in 
that products to be sold to customers or records handed out 
to customers on the purchase of products or services are in 
each case provided with an individual code and the code is 45 
transmitted by the customer after the purchase of the product 
or the service, together with data characterising the respec- 
tive customer, to a data collecting station via a communi- 
cation network, in particular via Internet or a telephone 
network, with the data collecting station being laid out to at 50 
least store the data characterising the respective customer. 

Thus, in accordance with the invention, an individual 
code, i.e. a code associated with a special purchase action is 
made accessible to the customer on making a purchase 
which the customer, after making the purchase, transmits to 55 
a data collecting station via a communication network, in 
particular via Internet or via a telephone network. Together 
with the code the customer also transmits data characteristic 
of himself, such as for example his postal address or his 
Internet address. The last named data are then stored in the eo 
data collecting station when the data collecting station 
recognises that the code transmitted is a valid code. The way 
in which this validity check can take place in detail will be 
described in more detail in the following in the context of 
explaining preferred embodiments. 65 

The customer is motivated to transmit the code and the 
data characteristic of himself by the fact that this data 
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collecting station, preferably in the reference memory, with collection station. When various offerees generate codes, 

this information being respectively associated with the asso- then it must be ensured that two offerees do not generate the 

ciated code and, for example, relating to the nature of the same code. This can, for example, be achieved in that an 

product or of the service, to the place of production or the invariable code identifying the particular offeree or the 

point of sale, to the time of production or the time of sale 5 particular random number generator is added to the code in 

and/or to the price of the product or of the service. addition to the random number generated. 

This additional information can either be contained in the With the two above named alternatives it is ensured that 

code or it is stored, without the participation of the customer codes handed out in connection with the products or services 

prior to the purchase of the product or of the service, in the are already present in the reference memory of the data 

reference memory of the data collecting station, in particular io collecting station at the time they are handed out so that a 

together with the associated code. check can be made whether a code transmitted by a customer 

In the last named alternative it is of advantage that the to the data collecting station is valid, 

additional information need not be contained in the code The code of the invention preferably consists of a 

itself, which ultimately means that it is possible to operate sequence of numbers and/or a sequence of letters/numbers 

with shorter code lengths. 15 and/or of a bar code and/or of magnetically, optically or 

The storage of the additional information basically also electronically stored data. It is particularly preferred when 

makes it possible to obtain additional information concern- the code is made so that it is readable by a machine. This is 

ing the purchase behaviour of a particular customer. then advantageous if the customer, for example, operates a 

A further security against misuse of the method of the PC connected to the Internet, with the PC being equipped 

invention can be realised if a code transmitted several times 20 witn an apparatus for reading a machine-readable code. In 

by one or more customers to the data collecting station is lnis case, the data transfer can be made particularly simple 

only taken into account by the data collecting station when for the customer. The possibility of misuse is also reduced 

first transmitted. Accordingly, through the transmission of a through the use of a machine-readable code, in particular a 

single code, the customer cannot simulate two or more bar code, because a code of this kind can only be decoded 

purchase transactions although actually only one purchase 25 by means of a corresponding reading device. Thus, it can for 

was made. example by precluded that a code located on a product 

It is not absolutely essential for the correct carrying out of package is noted by someone who does not purchase the 

the method of the invention that all codes handed out in product at all who could then simulate the purchase of the 

connection with products or services are fundamentally M Product by the transfer of the noted code, 

distinguished from one another. On the contrary, it is suffi- Should the code not be applied to a product itself or to a 

cient if those codes which are transmitted within a particular product package, but rather records be used as a code carrier, 

lime interval to the data collecting station are distinguished then it is sensible to use receipts printed out by computerised 

from one another with at least a specific probability. It is, tills for this purpose. In this way it is not necessary to 

however, preferred if all the codes transmitted within a 35 generate additional records for the realisation of the method 

particular time interval to the data collecting station are " of the invention, since the invoices which are in any case 

distinguished from one another. produced can simply be additionally provided with the code 

The above named measure is particularly of relevance °f tne invention, 

when not only the customer's address but also his purchase In a modification of the method of the invention it is also 

behaviour is to be determined, or when a rebate or coupon 40 possible to transmit a code generated in the computerised till 

system is to be established by means of the method of the to the data collecting station directly from the computerised 

invention in which, for example, one obtains some kind of till together with data characterising the customer. The 

award from a specific number of purchased products or customer must in this case only advise the till operator of the 

collected points onwards. data characterising him in a suitable manner. Further action 

It is of advantage when at least an element of the code 45 on the part of the customer is then no longer necessary, 
consists of a random number. It is preferred if a pseudo The code of the invention can naturally also be applied to 
random number is used here, and the pseudo random number entry cards, telephone invoices sent by post and the like, 
generator that is used must ensure that all the random apart from applying it to product packages or invoices 
numbers generated within a specific time interval are dis- Furthermore, it is possible to form at least a part of the 
tinguished from one another. Should a pseudo random 50 code to be transmitted by a commercially customary bar 
number generator of this kind also actually generate a code price label. Information is in any event contained in 
number which was generated at an earlier time within a these bar code price labels concerning the respectively 
defined time interval, then this newly generated random acquired product, so that this data no longer has to be 
number would be rejected and a new random number separately recorded in the code of the invention or trans- 
generated which is distinguished from the random numbers 55 mitted to the data collecting station. For example, it is 
previously generated within the time interval. possible to transmit the code which is printed onto an 

The codes containing the random numbers can be cen- invoice printed out by a computerised till, and which for 

irally generated, stored in the reference memory of the data example brings about protection against misuse through a 

collecting station and made available to the respective random number contained therein, in addition to the codes 

offerees of products or services, so that these can hand out go which are printed on the bar code price labels, 

the generated code to the particular customer in connection Another possibility or an additional possibility of pre- 

with their product or their service. eluding misuse of the method of the invention lies in 

In just the same way it is possible for the codes to be arranging the code at a position of a product package or a 

generated by the offerees of the products or of the services product label which is not visible and/or not accessible from 

themselves, for example by means of a suitable random 65 the outside, in particular by printing it thereon, by punching 

number generator, and then communicated to a central it therein or by adhering it thereto. In this manner, a situation 

position, in particular to the reference memory of the data is avoided in which a customer with free access to product 
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packages exhibited in a multiple store notes the code present 
on the product package and transmits it to the data collecting 
station without having purchased the product. In the last 
named case, only the customer who has actually purchased 
the product and opened the package can see the code to be 
transmitted, so that misuse is precluded. 

As a result of the information obtained on the purchasing 
behaviour of the customer a situation can for example be 
achieved in which customers can be individually wooed, 
with the advertising being in each case specifically matched 
to the purchasing behaviour that has been established. 

In order to enable more targeted advertising, customer- 
specific data such as for example the name, the postal 
address, the telephone number, the age, the sex and/or the 
profession of the customer can be stored in the data collect- 
ing station. In particular, it is sensible to store the network 
address, and in particular the Internet address of the cus- 
tomer in the data collecting station, since then the automatic 
transmission of advertising messages via the network or via 
the Internet is possible, which is advantageously associated 
with significantly lower cost than the transmission of adver- 
tising messages by post. 

For specific applications it can also be interesting to store 
in the data collecting station the time of the data transmis- 
sion by the customer to the data collecting station. If, for 
example, the time of manufacture of a product which is also 
contained in the code is transmitted, then in this way a 
determination can be made, at least with a certain 
probability, as to the amount of time which elapses between 
the manufacture and the sale of a product. 

If a situation is to be achieved with the system of the 
invention in which a frequently repeating contact to the 
customer is to be established over a longer period of time, 
i.e. that the customer, in particular in connection with a 
rebate or coupon system, makes contact several times with 
the data collecting station — always after the purchase of a 
product or of a service — then the system of the invention can 
be realised particularly economically in the manner which 
will subsequently be described. 

Customer-specific data, in particular the name, postal 
address and/or the network address, are only stored when a 
customer first makes contact with the data collecting station, 
whereupon a code number or a characteristic code is asso- 
ciated with the customer when contact is first made. This is 
in particular possible when the communication between the 
customer and the data collecting station takes place via a 
telephone network. 

The allotting of the code number or of a characteristic 
code also ensures, in an advantageous manner, that the 
customer can be identified by means of the code number or 
the characteristic code in all further contacts which take 
place after the first contact, so that for these further contacts 
no customer-specific data need any longer be transmitted, 
but rather it is only necessary to transmit the code number 
or the characteristic code and the code associated with the 
respectively purchased product or service. The last named 
transmission can take place fully automatically, at least at 
the data collecting station side. 

This embodiment of the method of the invention is 
particularly preferably usable when the data transmission 
takes place via a telephone network since in this case the 
customer-specific data can be found on first making contact, 
for example via a call centre, whereupon all further customer 
contacts can then be dealt with fully automatically. In this 
case the call centre then conducts a conversation with the 
customer when contact is first made during which the 
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customer divulges the desired data and a code number or a 
characteristic code is given to the customer by the call 
centre. The call centre then brings about the storage of the 
customer-specific data and also of the code number or 

5 characteristic code. 

When the customer subsequently makes contact an auto- 
matic message then asks the customer whether he already 
has a code number or not. The customer can then answer this 
question by means of a keyboard input, whereupon he is 

10 either switched through to the call centre — on first making 
contact — or an automated process takes place at the data 
collecting station in the case of a further contact. In the 
context of this automated process the customer is asked, by 
means of a message, to feed in the code associated with the 
product or service via the telephone keyboard after he has 

15 identified himself by means of his code number or charac- 
teristic code which is likewise fed in via the telephone 
keyboard. 

In the described manner, all further contacts after the first 

2o contact has been made can take place fully automatically at 
the data collecting station side without human assistance, 
which offers a considerable economic advantage. 

An advantageous use of the method of the invention is 
that a customer, after he has made a certain number of 

25 purchases which correspond to a particular value, or after he 
has collected a certain number of points, receives an imme- 
diate reward via the communication network, in particular 
via the Internet. This reward can, for example, take the form 
of a credit of a certain amount of money (e-cash), or can take 

3Q place by granting certain Internet shopping rights or by 
granting user rights which can be exploited via the Internet. 

It is in particular also possible to give the customer access 
rights to a predetermined Internet address, in particular a 
free line to a chat room as a reward in dependence on 

35 specific data stored in the data collecting station with respect 
to a customer. In this manner only those Internet participants 
can, for example, obtain access to specific chat rooms who 
have purchased a specific quantity of proprietary articles 
within a specific period of time. 

40 A targeted and individual wooing of a customer is par- 
ticularly economically practicable in the context of the 
method of the invention, in particular when contact is 
automatically established with the customer via a commu- 
nication network, in particular via the Internet, in depen- 

45 dence on specific data stored with respect to a customer in 
the data collecting station. The selection of the respective 
advertising message can then take place preferably in depen- 
dence on the stored data, so that individual advertising 
messages adapted for example to the specific purchasing 

50 behaviour of the respective customer are transmitted. In just 
the same way it is naturally possible to correspondingly and 
differentially woo customers of different age groups or 
different sexes. 

In the context of the invention protection is also claimed 

55 for apparatus for manufacturing product packages, product 
labels and/or product tags usable in the context of the 
method of the invention, with the apparatus having a unit for 
marking the product packages, product labels and/or product 
tags with a code. Apseudo random number generator of the 

60 above described kind which is suitable for generating the 
code of the invention can additionally be integrated into this 
apparatus. Furthermore, the apparatus can have a device by 
means of which the code generated in the apparatus can be 
transmitted to the data collecting station, in particular to its 

65 reference memory. 

The device for effecting the marking is preferably 
designed so that the code can be applied to a position of the 
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finished product package which is not visible from the 
outside, in particular to the rear side of an already printed or 
yet to be printed package section. 

In the context of the invention protection is also claimed 
for a computerised till which has a unit for generating or for 5 
receiving a code in accordance with the invention and a 
printing mechanism for printing this code onto a receipt. 

The computerised till can furthermore be equipped with a 
random number generator to generate at least an element of 
a code of the invention. It is of advantage here when a device 10 
is provided to avoid the generation of two identical codes 
within a specific time interval. 

It is likewise preferred when the computerised till has a 
connection for a communication network, in particular an 
Internet connection, by which the generated or printed 15 
codes, and/or an additional information generated by the 
computerised till, can be transmitted to the data collecting 
station. If the codes are not generated in the computerised 
till, it is also possible, via the said connection for the 
communication network, to transfer codes which are gen- 20 
erated at a central position, in particular in the data collect- 
ing station, from the central position to the computerised till, 
where these codes are then printed onto the receipts. 

A connection of this kind for a communication network is 
in particular significant when a comparison is to be made in 25 
the data collecting station, in the manner already described 
above, of the code which is either generated by the com- 
puterised till or by a central position with the code trans- 
mitted by the customer, in order to preclude the possibility 
of misuse in this way. 30 

It is particularly advantageous when a device is contained 
in the computerised till which makes it possible for the code 
generated to be transmitted only package -wise, in particular 
at predetermined times or in predetermined time intervals, in 
order to minimise the connection costs which arise in this 35 
way. 

In the context of the invention protection is also claimed 
for printed till receipts, printed invoices or printed entry 
cards for use in the method of the invention, with a code in 
accordance with the invention being applied to the above 40 
named articles, and indeed in addition to the customary 
particulars, such as price, date, point of sale, product speci- 
fication and the like. The code can for example be printed 
thereon, punched therein, adhered thereto or accompany the 
articles in some other manner. as 

In the context of the invention, protection is also claimed 
for product packages, product labels and/or product tags in 
which the code of the invention is arranged at a position 
which is not visible and/or not accessible on a filled and 
closed product package. 50 

Finally, protection is claimed in the context of the inven- 
tion for a method for building up a data bank containing 
customer data and/or of organising a rebate or coupon 
system in which products to be sold to customers or records 
handed out to customers on the purchase of products or 55 
services are each provided with a code and the customer is 
motivated to subsequently transmit the code together with 
data characterising the respective customer to a data col- 
lecting station via a communication network, in particular 
via a telephone network or via Internet. This method can be 60 
further developed in accordance with the above described 
examples. 

BRIEF DESCRIPTION OF THE DRAWINGS 
The preferred embodiment of the method of the invention 65 
will be described in the following with reference to the 
drawings in which are shown: 
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FIG. 1 a diagrammatic representation of the principle of 
cooperation of individual components for the realisation of 
the method of the invention, 

FIG. 2 a product package in accordance with the 
invention, and 

FIG. 3 a receipt printed in accordance with the invention. 

DETAIljiD DESCRIPTION OF THE DRAWINGS 

FIG. 1 shows a data collection station 1 which is equipped 
with a code generator 2, with a customer and point data bank 
3 and also with a reference memory 4. The cooperation of 
these components 2, 3, 4 is controlled by a control unit 5. 

When appropriately energised by the control unit 5, the 
code generator 2 generates a packet of codes which differ 
from one another. An additional information, for example a 
product specification and a product price, is in each case 
associated with the generated codes via the control unit 5, 
for example by manual input. This information is then stored 
together with the generated code in mutually associated 
form in the reference memory 4. The reference memory 4 
thus consists essentially of a table in which a product 
specification and a product price is associated with each 
code. 

The codes generated by the code generator 2 are trans- 
mitted packet-wise — without the said additional 
information — via an Internet connection 6 to a production 
unit 7 in which product packages are manufactured and 
filled. 

This production unit 7 has an apparatus 8 in which 
package sections are generated. These package sections then 
pass to a unit 9 which is designed to receive the code 
transmitted by the code generator 2. The codes received by 
the unit 9 are printed onto the package sections by a printing 
mechanism which is likewise contained in the unit 9. The 
printing mechanism is arranged so that the code is ultimately 
placed at a position of the finished product package which is 
not visible from the outside. 

In the context of the printing process it is ensured that an 
individual code is printed onto each package section, i.e. 
within a defined period of time, for example within one or 
two years, no two package sections are produced which have 
the same code. 

The package sections which are printed in the named 
manner now pass into a packaging unit 10 in which the 
product packages are finished and filled. 

Starting from the code generator 2, packets of codes are 
transmitted from the code generator 2 via the Internet 
connection 6 not only to the production unit 7, but rather also 
to a computerised till 11. 

The computerised till 11 has a unit 12 for receiving codes 
or code packets transmitted via the Internet connection 6. 
The received codes are then printed by a printing mechanism 
13 onto till receipts which are to be printed out by the 
computerised till 11, with it being ensured that an individual 
code is associated with each till receipt, i.e. no two identical 
codes are printed onto different till receipts, at least within 
a specific period of time. 

The control 5 contained in the data collecting station 1 
controls the code generator 2 in such a way that it is ensured 
that the production unit 7 for manufacturing product pack- 
ages and the computerised till 11 respectively receive dif- 
fering codes, so that no code exists which is simultaneously 
applied to a product package and to a receipt. On integration 
of a plurality of production units 7 and/or a plurality of 
computerised tills 11 into the method of the invention the 


control unit 5 accordingly ensures that codes which are 
always different are always transmitted to all attached units 
7, 11 — at least within specific time intervals. 

A customer 14 acquires, via customary distributic n paths, 
products which are provided on the inner side wilh codes 
which have been applied by the unit 9. Furthermore, receipts 
printed out by the computerised till 11 are handed out to the 

specific 
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to a new 
1 for the 
3. On a 
identifies 


that the 
direct by 
a mobile 


customer 14 in the context of the purchase of 
products or services and these receipts are provided with a 
code printed by the unit 13. 

The customer 14 thus obtains knowledge in the described 
manner of codes which were previously generate ! by the 
code generator 2 and were transmitted either to the produc- 
tion unit 7 or to the computerised till 11. 

The customer 14 transmits the codes which hjve been 
brought to his attention to the data collecting stat ion 1 by 
means of his PC 16 and the Internet interface 17 attached 
thereto. In doing so, the customer 14 first feeds in data 
characterising himself in order to identify himself tc the data 
collecting station 1. This leads, on a first contact, 
data set being laid on in the data collecting station 
customer 14 in the customer and point data bank 
second or further contact, the customer simply 
himself with reference to a code number allottdd in the 
context of the first contact. 

With future technologies it is also conceivable 
code will be transmitted on purchase of the product 
wireless or by wire from a computerised till 11 into 
customer PC from which the further transmission to the data 
collecting station 1 then takes place. In this case the code 
input which is to be effected by the customer can then be 
spared. 

In accordance with the above named identification of the 
customer 14 a check is made in the data collecting station 1 
at 18 whether the code transmitted is a valid code. For this 
purpose, the transmitted code is compared with be codes 
stored in the reference memory 4. If the transmitted code is 
present in the reference memory 4, then this is a v did code. 
Otherwise the code is invalid. 

If now a valid code transmission from the customer 14 to 
the data collecting station 1 is determined, then the customer 
and point-data bank 3 is correspondingly actualised, i.e. the 
point account of the customer 14 is increased. 

The additional information associated with the 
ted code and stored in the data collecting station 1 
code transmission are in particular transferred 
reference memory 4 into the customer and point 
3 and associated with the respective customer 14 
then gives information concerning the purchasing 
of the customer 14. 

Furthermore, the value of the transmitted code ik checked, 
whereupon a corresponding number of points is credited to 
the customer 14, to his point account present in the 
and point data bank 3 

After a code transmitted by the customer 14 has been 
recognised as valid, this code is cancelled in the reference 
memory 4 to avoid the code being recognised a se cond time 
as a valid code should the customer, for example, send the 
same code to the data collecting station 1 again. 

This procedure can be repeated by the customer 14 with 
each new code which is made accessible to him via product 
packages or till receipts. In this manner, points can be 


Accordingly, the point account of the customer 14 grows 
with each valid code transmitted by the customer 14 to the 
data collecting station 1 and additional data concerning his 
purchase behaviour is stored in the customer and point data 
bank 3. This data can be utilised in the initially likewise 
described manner by the offeree of the products or services 
purchased by the customer 14, in particular for the adapta- 
tion of the respective marketing strategy or for the trans- 
mission of advertising messages. 

It is of advantage when the data collecting station 1 can 
determine with reference to the code transmitted by the 
customer 14, or with reference to the additional information 
stored in the reference memory 4 with respect to this code, 
from which product offeree or service offeree the customer 
14 obtained knowledge of the respective code. In this case, 
for example on establishing an Internet connection between 
the customer 14 and the data collecting station 1, an adver- 
tisement relating to the respective offeree can be blended in 
or a switch can be made to the home page of the respective 
offeree. Through the last named measure, the offeree can 
enter into direct interactive contact with the customer 14. 

When the customer 14 wishes to learn the state of his 
point account, or to trade in the collected points against a 
reward, then he can enter into contact with the data collect- 
ing station 1 via the Internet connection 19 and trigger the 
desired actions. 

In the context of the above described method codes are 
transmitted by the code generator 2 to the computerised till 
11. It is preferable when codes of different value are trans- 
mitted here, i.e. codes which correspond to different point 
values and for these codes to be applied to the receipts to be 
printed in dependence on the amount of the purchase that is 
made. In this way a situation can be achieved in which for 
a purchase with a high value a higher number of points can 
35 also be collected. Attention must naturally be paid in this 
respect to ensuring that a sufficient supply of codes of 
different value is always stored in the computerised till 11. 

On transmission of the codes from the code generator 2 to 
the computerised till 11 the transmitted codes are simulta- 
40 neously stored in the reference memory 4 together with an 
identification of the computerised till 11, so that a determi- 
nation can be made in the data collecting station 1, on 
transmission of the code from the customer 14 to the data 
collection station 1, regarding the computerised till 11 at 
45 which the customer 14 made his purchase. Prior to trans- 
mission of the code from the customer 14 to the data 
collecting station 1 the code of the computerised till 11 
represents an additional information stored in the reference 
memory 4. 

As an alternative to the described method it is also 
possible to generate the codes in the production unit 7 and/or 
in the computerised till 11 itself and to transmit the gener- 
ated codes via an Internet connection to the reference 
memory 4 of the data collecting station 1. At the same time 
customer 55 as this code transmission the respective additional informa- 
tion is then also transmitted from the units 7, 11. 

The last named alternative is in particular of advantage 
with respect to the computerised till 11 since on printing a 
receipt handed out to the customer 14 the computerised till 
knows what type of products the customer 14 has purchased 
and which prices are respectively associated with these 
products. Furthermore, the computerised till 11 has knowl- 
edge concerning the date of the purchase that is made. 
All this additional information can be transmitted from 


transmit- 
before the 
from the 
data bank 
This data 
behaviour 50 


collected by the customer 14 which he can then cash in in the 65 the computerised till 11 to the reference memory 4 for the 
initially described manner for a corresponding ,y devised purpose of later evaluation in the customer and point data 
reward. bank 3. 
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With this method it is necessary for an element of the code 
generated in the units 7, 11 to represent an individual and 
unchanging code for the units 7, 11 in order to ensure in this 
way that non-identical codes are generated in different units 
7, 11. Furthermore, a random number generator must be 5 
present in the units 7, 11 which is programmed so that at 
least codes generated within a specific time period are 
different from one another. 

FIG. 2 shows a product package 21 which can be used in 
the context of the method of the invention. 10 

A code 22 is printed onto the inner side of the cover part 
20a of the product package 21 and is not visible when the 
package 21 is closed. 

FIG. 3 shows a record 23 which can be used in the context J5 
of the method of the invention which, in addition to the 
customarily printed data 24 also has a code 25 in accordance 
with the invention. In contrast to the product package 21 in 
accordance with FIG. 2, the code 25 does not have to be 
hidden on the record 23, because the record is in any event 2Q 
only handed out to the customer who has made the corre- 
sponding purchase. A misuse is thus not possible. 

I claim: 

1. A method for motivating a customer to purchase a 
product or a service and for rewarding the customer for 25 
repeat purchases thereof, the method comprising the steps 
of: 

applying a unique code to evidence of the purchase of the 
product or service; 

giving a customer access to the evidence including the 30 
code thereon after the customer has completed the 
purchase, wherein the evidence is part of the product, 
and including the step of applying the code to the 
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product so that the code remains invisible to the cus- 
tomer until after the customer purchased the product; 
establishing a central data processing and retention having 

an Internet connection; 
causing the customer to contact the station via the Internet 
and to transmit the code and data identifying a char- 
acteristic of the customer to the processing station; 
at the processing station assigning a digitally accessible 

account to the customer; 
digitally receiving the code and the data transmitted by 
the customer and without human intervention directing 
at least the data transmitted by the customer via the 
Internet to the account; 
in the account, storing a value assigned to the product or 
service; 

repeating the steps of giving, transmitting the code via the 
Internet to the processing station, and digitally receiv- 
ing and storing; and 
permitting the customer via the Internet and without 
further human intervention to redeem accumulated 
values in the account and apply the redeemed accumu- 
lated values to at least one of a plurality of uses selected 
by the customer. 

2. A method according to claim 1 wherein the evidence is 
a receipt and including providing the customer with the 
receipt. 

3. A method according to claim 1 including the step of 
accessing the account at the station via the Internet and 
providing an account status update. 
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(57) ABSTRACT 

The invention relates to a method of building up a data bank 
containing customer data and/or for the organization of a 
rebate or coupon system. Furthermore, the invention relates 
to the use of such a method and also to computerized tills 
usable in the context of the method, to printed till receipts, 
printed invoices, printed entry cards, product packages, 
product labels and product tags. Finally, the invention also 
relates to an apparatus for the production of the said product 
packages, product labels and product tags. In the context of 
the invention products to be sold to customers, or records 
handed out to the customers on purchase of products or 
services, are respectively provided with an individual code 
and the code is transmitted by the customer, after purchase 
of the product or of the service, together with data charac- 
terizing the respective customer to a data collecting station 
via a communication network, in particular via the Internet 
or via a telephone network, with the data collecting station 
being laid out to at least store the data characterizing the 
respective customer. 
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3. As set forth below, Defendants IC GROUP LP and KIMBERLY-CLARK 
CORPORATION have willfully infringed and continue to willfully infringe the '244 Patent. 

PARTIES 

4. Plaintiff CARLSON WORLDWIDE MARKETING, INC. is a corporation 
organized and existing under the laws of the State of Delaware with its principal place of 
business located at 1406 Xenium Lane North, Suite 1 50, Minneapolis, Minnesota 5544 1 . 

5. Plaintiff CARLSON WORLDWIDE MARKETING, INC. is one of the 
largest marketing firms in the United States and provides marketing services that revolve 
around building relationships 'with employees, partners, and consumers as part of their efforts 
to increase sales. 

6. Defendant KIMBERLY-CLARK CORPORATION ("KIMBERLY- 
CLARK") is a corporation organized and existing under the laws of the State of Delaware, 
with its principal place of business located at 401 North Lake Street, Neenah, Wisconsin 
54956, 

7. Defendant KIMBERLY-CLARK manufactures, markets and sells products 
for personal, business and industrial use throughout the United States, including in 
Minnesota and within this judicial district. Upon further information and belief, Defendant 
KIMBERLY-CLARK manufactures, markets and sells diaper products under the name 
HUGGIES®. 

8. Defendant IC GROUP LP ("IC GROUP") is a Canadian corporation. 
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EX PARTE AS A RESULT OF REEXAMINATION, IT HAS BEEN 

REEXAMINATION CERTIFICATE determined that: 


ISSUED UNDER 35 U.S.C. 307 

NO AMENDMENTS HAVE BEEN MADE TO 
THE PATENT 


The patentability of claims 1-3 is confirmed. 


9. IC GROUP is a promotional entity focused on online promotion and 
performance-based marketing programs throughout the United States, including in 
Minnesota and within this judicial district. 

10. Defendant IC GROUP is working with KIMBERLY-CLARK on its 
promotion and performance-based HUGGIES® Enjoy the Ride Rewards Program 
("Rewards Program"). 

JURISDICTION AND VENUE 

11. This Court has subject matter jurisdiction over this matter pursuant to 35 
U.S.C §§ 271 and 281-285, as well as 28 U,S.C. §§ 1331 and 1338(a), amongst others. 

12. The Court has personal jurisdiction over each Defendant, and venue is 
proper pursuant to 28 U.S.C. §§ 1391 and 1400(b). Each Defendant has substantial contacts 
with this forum as a result of pervasive business activities conducted within the State of 
Minnesota and within this judicial district, including, but not limited to the execution of the 
promotional rewards program entitled HUGGIES® Enjoy the Ride Rewards Program. 
Further, each Defendant has committed and continues to commit acts of patent infringement, 
directly and/or through agents, intermediaries and/or third-parties, by the ownership and 
operation of the HUGGIES® Enjoy the Ride Rewards Program in Minnesota and within this 
judicial district. Finally, under the Minnesota Long Arm Statute, Minn. Stat. § 543.19, 
KIMBERLY-CLARK and IC GROUP transact business in Minnesota and this judicial 
district and have committed acts, or have caused to be committed, acts of patent infringement 
within and/or outside Minnesota that have caused injury in Minnesota. 


FACTUAL BACKGROUND 

13. KIMBERLY-CLARK CORP. and IC GROUP LP own, operate, and 
maintain — or control and direct the operation and maintenance of— the HUGGIES® Enjoy 
the Ride Rewards Program and its accompanying website, 
http ://www .enjoytheriderewards .com . 

14. The HUGGIES® Enjoy the Ride Rewards Program is an Internet based 
rewards program that allows participants to accumulate reward points in various ways. One 
way of earning points includes purchasing certain participating HUGGIES® wipes, Pull-Ups 
and diaper products and entering the unique concealed code found on such products on the 
program's website. The Rewards Program is a promotional and performance-based program 
to increase customer loyalty and sales of participating products, amongst other reasons. 

15. Many participants of the Rewards Program reside in this judicial district. 

1 6. Since at least April 2009, KIMBERLY-CLARK CORP. and IC GROUP LP 

have owned and operated the infringing Rewards Program throughout the United States, 

including within this District, without license from CARLSON. 

COUNT I - PATENT INFRINGEMENT 
OF UNITED STATES PATENT NO. 6,039.244 

17. CARLSON hereby restates and realleges the allegations set forth above in 
Paragraphs 1 through 16 and incorporates them by reference. 

18. KIMBERLY-CLARK and IC GROUP own, operate, and maintain—or 
control and direct the operation and maintenance of— the HUGGIES® Enjoy the Ride 


Rewards Program. The Rewards Program employs a method of employing unique concealed 
codes for participating products for the loyalty rewards program. 

19. KIMBERLY-CLARK and IC GROUP have infringed and continue to 
infringe the '244 Patent by utilizing and/or practicing the methods claimed in the '244 
Patent, for example, by the operation of the HUGGIES® Enjoy the Ride Rewards Program 
and its practice of employing unique concealed codes. 

20. KIMBERLY-CLARK and IC GROUP are liable for infringement under 35 
U.S.C. § 271, including direct and/or indirect infringement of the '244 Patent, both literally 
and under the doctrine of equivalents. 

21. KIMBERLY-CLARK and IC GROUP do not have a license or permission 
to use the claimed subject matter in the '244 Patent for the operation of the HUGGIES® 
Enjoy the Ride Rewards Program or a similar program. 

22. The infringement by KIMBERLY-CLARK and IC GROUP of the '244 
Patent has injured CARLSON, and will cause CARLSON further irreparable injury and 
damage in the future unless and until KIMBERLY-CLARK and IC GROUP are enjoined 
from infringing said patent. KIMBERLY-CLARK and IC GROUP are, thus, liable to 
CARLSON in an amount that adequately compensates it for its infringement, which, by law, 
cannot be less than a reasonable royalty, together with interest and costs as fixed by this 
court under 35 U.S.C. § 284. 

23. KIMBERLY-CLARK CORP. and IC GROUP LP had actual knowledge of 
the '244 Patent, and have willfully, deliberately and intentionally infringed the claims of said 
patent. 
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PRAYER FOR RELIEF 

WHEREFORE, CARLSON respectfully requests that the Court find in its favor 
and enter judgment against Defendants as follows: 

a. That the Court enter judgment in CARLSON'S favor and against the 
Defendants on Count I of the Complaint; 

b. That Defendants be found to have infringed the '244 Patent in violation of 
35U.S.C. §271; 

c. That Defendants be found to have willfully infringed the '244 Patent; 

d. That Defendants pay CARLSON all damages which are available pursuant 
to 35 U.S.C. § 284, including but not limited to treble damages for any 
willful infringement by Defendants; 

e. That an injunction, temporary and/or permanent, issue enjoining 
Defendants and their respective agents, servants, officers, directors, 
employees, parent companies, subsidiaries, affiliates, joint venturers, and 
all persons acting in concert with them, directly or indirectly, from 
infringing, inducing others to infringe, or contributing to the infringement 
of the *244 Patent; 

f. If a permanent injunction is not granted, a judicial determination of the 
conditions for future infringement such as a royalty-bearing compulsory 
license or such other relief as the Court deems appropriate; 

g. That each of the Defendants be ordered to make an accounting of their 
respective sales, profits, royalties, and damages owed to CARLSON, 


including a post-judgment equitable accounting of damages for the period 
of infringement of the '244 Patent following the period of damages 
established by CARLSON at trial; 

h. A finding that this case is exceptional pursuant to 35 U.S.C. § 285; 

i. That Defendants pay attorneys' fees pursuant to 35 U.S.C. § 285; 
j . That Defendants pay pre-judgment and post-judgment interest; 

k. That CARLSON be awarded its costs, fees, and expenses in this action; and 
1. That CARLSON be awarded any such other and further relief as this Court 
deems just, equitable, and proper. 

DEMAND FOR JURY TRIAL 
Pursuant to Rule 38(b) of the Federal Rules of Civil Procedure, CARLSON 
respectfully requests a trial by jury of any and all issues on which a trial by jury is 
available under applicable law. 


Date: March 3 1,2010 
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